
A neighborhood credit rating and diagnostic tool 

Enhancing the triple bottom line through urban design 



The Power of PLACE 

“Places” have become products – they are consumed, branded, 
advertised, differentiated 

Their “sellers” – place managers – compete with each other for resources – 
educated residents, “talent,” businesses, investment 

Americans are choosing which locations to “consume” based on place 
quality 



Increasing demand for Walkability =  
Proxy for place quality 

58% of Americans prefer to live in a neighborhood where you 
can easily walk to stores and businesses (NAR, 2012) 

Two-thirds factor walkability into their home purchase decisions 

Demographic trends pushing preferences for walkable places 

But “walkable” housing undersupplied by 19%; “drivable” 
housing oversupplied by 18% 

 



In this stiff competitive place “marketplace” – 
walkability is no longer an “intangible luxury”  



And walkability = economic indicator* 

Can quantify the value of place…. 

Based on study* of 61 neighborhoods in the 
Washington DC region, walkability as 
measured by the State of Place™ index is 
linked to premiums of up to: 

+74% residential rents/unit 
+$1200/unit residential rent 
+108% office rents 
+84% retail rents 

+23% premium valuation before recession;  
+44% premium post 

For DC, this translates into up to: 
+$744 mill in residential property taxes/
neighborhood 

+$96 mill in retail taxes generated/
neighborhood 

*Based on Leinberger & Alfonzo, “Walk this Way,” Brookings Institution, May 2012 



So…why the shortage of walkability? 
Public policy hurdles + 

Legal issues + 

NIMBYism + 

Lack of benchmarks and metrics  

= More difficult to finance/underwrite 

 



State of Place™ Index = solution 
Based on extensive list of built environment features – collected on-site at 
the street block level 

Divided into ten sub-scores of urban design tied to walkability 

Five walkability levels 

Linked to economic performance – for overall index and sub-scores 

Can be used by: 1) Planning agencies; 2) Real estate lenders, investors & 
developers; 3) Funding agencies; 4) International agencies 



what is State of Place™?   
Works like an S&P rating for neighborhoods 

Very good quality of place 

Good quality of place 

Average quality of place 

Poor quality of place 

Very poor quality of place 



what is State of Place™?   
That Ties Built Environment & Economic Value 

+ $9 sq ft office rents 
+ $7 sq ft retail rents 

+80% retail revenues 
+ $300/unit res. rent 

+81 sq ft for-sale res. value 



what is State of Place™?   
Helps guide investment & underwriting; Aids branding 

*Risk averse investors; Steady ROI   

*Risk tolerant investors; Higher ROI 

*Target for social 
equity advocates 

*Regional retailer siting 

*Aggressive developer enters market 



what is State of Place™?   
With diagnostic capacity 
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what is State of Place™?   
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STATE OF PLACE™ PROFILE – COMMUNITY 1 

Max Value  
Community A 
Average 

That Provides a Roadmap; Establishes Benchmark;  
Facil itates Accountabil ity 



what is State of Place™?   
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Community 1 –  
Strong Form, Peds; Weak Aest. 
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Community 2 –  
Strong Prox., Weak Safety 
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Community 3 –  
Strong Safe, Traf.; Weak Prox.  

Guides Customizable, Contextual Solutions 
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Community 4 –  
Strong Aest., Weak Form, Peds. 



what is State of Place™?   
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Can prioritize investments based on impact + budget 



what is State of Place™?   
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Community 3 –  
Strong Safe, Traf.; Weak Prox.  

Guides Customizable, Contextual Solutions 



Who can Benefit from State of Place™? 
Uses 

Users Funding 
Allocation 

Investment 
Decisions 

Policy 
guidance 

Diagnostic Siting Branding 

Place Managers (Public, 
Quasi-public & Private 
Sector) 

X X X  X X 

Investors (Debt/Equity) X     
Funders (Non Prof, NGOs) X X     

Social Equity Advocates X X 

Businesses (Retailers, 
Corps) 

  X   X X 

Developers   X  X X X 



And who Benefits from State of Place™ 
outcomes? 



Lack of walkability = Societal problem 
Tied to obesity & chronic diseases:  
•  In 2010, 35.7% of adults, 16.9% children = obese 
Creates pedestrian safety issues + social equity problems 
Linked to quality of life concerns 
Related to decreased air quality 



Increasing walkability = Sustainability 

Better public health and reduced rates of chronic illness 
Social well-being and mental and spiritual health   
Decreased driving rates – tied to reduced CO2 emissions & GHGs 
More thriving neighborhoods 



How does State of Place™ work ?   

Uses street-level built environment data 
Collected using the Irvine Minnesota Inventory (IMI) 
162 items  
•  Sidewalk presence, street trees, street benches, parks, street 

facades, land uses, etc.  
Reliable, used widely in research 
 



How does State of Place™ work ?   
Raters receive full day 
training; tested for 
accuracy/reliability 
Data collected for 
sample of blocks in a 
neighborhood 
•  7-10 min/block 

•  Avg. 40-50 blocks/
neighborhood 

Neighborhood defined 
based on existing 
boundaries 
State of Place score 
based on proprietary 
algorithm 
 



Dr. Mariela Alfonzo             www.urbanimprint.com  

Please contact me to learn more about how State of Place™ can be practically applied 
to your planning, design, development, or social impact investment projects.  

To learn more about the link between walkability and economic performance, see the 
report I co-authored (with Chris Leinberger) published by the Metropolitan Policy Program 
at the Brookings Institute, May 2012
Walk this Way: The Economic Promise of Walkable Places in Metropolitan Washington, D.C. 


