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Affordable Housing

Public Education Campaign Subcommittee
July 9, 2003
The public education campaign subcommittee met to discuss progress to date and outreach to other organizations.  

Leslie Steen reported on her contact with the Board of Trade’s Affordable Housing Subcommittee.  She feels they are not yet ready to work with us.  The Board of Trade’s subcommittee is attended by several, very vocal anti-inclusionary zoning representatives who, Leslie feels, will stall the Board of Trade’s progress.  However, we may be able to work with them in the future.

Committee members discussed the importance of gaining the support of major local employers.  Research is needed to identify the CEO’s of the region’s top corporations.  Once identified, outreach will begin in an effort to gain their support.  The Washington Business Journal’s Book of Lists is a good place to start.  Local Chambers of Commerce will be approached.  Also, area hospitals will be contacted to bring them on board.

Representatives from Alliance for Housing Solutions attended the meeting and discussed their approach to affordable housing education.  They use a four-pronged approach in their campaign, addressing the economic, moral, social and educational aspects of affordable or workforce housing.  

All committee members agreed that they must design and plan and product before any official outreach activities begin.  Have a coherent plan or scope of work to present to potential supporters will be extremely beneficial, showing the group’s commitment to the campaign.

Stacy Pethia shared an article she located about an affordable housing campaign in Long Island, New York.  The group, Long Island Campaign for Affordable Rental Housing, approached a local university’s public relations/communication department to design their campaign materials.  Students created the print ads, titled “Can You Live Without Me”, as a class project.  Stacy suggested committee members contact American University and set  a meeting to discuss the possibility of students creating this regional affordable housing campaign.

Next steps:

1.  Identify major employers and CEO’s.

2.  Contact American University’s School of Public Relations.

3.  Development Scope of Work.
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