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Newsletter
COMMUTER CONNECTIONS 
PROGRAM OBJECTIVES

 Encourage alternatives to SOV commuting

 Reduce vehicle trips and miles

 Reduce traffic congestion and improve air 
quality



INITIATIVES

 Ridesharing
 Guaranteed Ride Home
 Bike to Work Day
 CarpoolNow App
 Flextime Rewards
 Employer Recognition Awards
 Newsletter



Ridesharing



RIDESHARE FY19 MEDIA 
BUDGET (NET)

DC Radio $190,906.60
Exurb Radio $31,249.40
Pandora $40,001.00
Digital/Social $19,315.00

Total Paid Media: $281,472.00

Campaign Live February 11 – June 23, 2019

Rideshare



SPRING RIDESHARE DC RADIO
Flight dates: 2/11, 2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, 6/17

Rideshare



SPRING RIDESHARE EXURB RADIO
Flight dates: 2/11, 2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, 6/17

Rideshare



SPRING RIDESHARE RADIO ADS
:30 radio spots

Rideshare

Why Rideshare? Why Not?
Bob

Why Rideshare? Why Not?
Jane



SPRING RIDESHARE

Rideshare

Flight dates: 2/11, 2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, 6/17



SPRING RIDESHARE
Flight dates: 2/11, 2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, 6/17

Rideshare






SPRING RIDESHARE FACEBOOK
Flight dates: 2/11, 2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, 6/17

rideshare



SPRING RIDESHARE DIGITAL ADS
Flight dates: 2/11, 2/25, 3/11, 3/25, 4/8, 4/22, 5/20, 6/3, 6/17

Rideshare



SPRING RIDESHARE WTOP NATIVE CONTENT
Flight dates: 3/12, 4/9, 5/22

Rideshare



RESULTS TO DATE

Rideshare

WTOP

1,440,641
Impressions

1,060
Engagements

330,743
Page Views



SUMMER RIDESHARE POSTCARD
June 2019

Rideshare



RIDESHARE APPLICATIONS
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RIDESHARE APPLICATIONS
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Guaranteed Ride Home



GRH SPRING FY19 
WASHINGTON, DC REGION 
MEDIA BUDGET (NET)

Radio $106,567.00

Exurb Radio $60,242.90

NBC4 (TV) $92,632.15

Digital/Social $21,764.70

Total Paid Media: $281,206.75

Campaign Live February 18 – June 30, 2019

Guaranteed Ride Home



SPRING GRH RADIO
Flight dates: 2/18, 3/4, 3/18, 4/1, 4/15, 5/27, 6/10, 6/24

Guaranteed Ride Home



SPRING GRH EXURB RADIO
Flight dates: 2/18, 3/4, 3/18, 4/1, 4/15, 5/27, 6/10, 6/24

Guaranteed Ride Home



SPRING GRH RADIO ADS
:30 English radio spots 

Guaranteed Ride Home

Don’t Freak Out!
Male

Don’t Freak Out!
Female



SPRING GRH VIDEO
Flight dates: 2/18, 3/4, 3/18, 4/1, 4/15, 5/27, 6/10, 6/24

Guaranteed Ride Home






SPRING GRH
Flight dates: 2/18, 3/4, 3/18, 4/1, 4/15, 5/27, 6/10, 6/24

Guaranteed Ride Home






SPRING GRH FACEBOOK

Guaranteed Ride Home

Flight dates: 2/18, 3/4, 3/18, 4/1, 4/15, 5/27, 6/10, 6/24



SPRING GRH DIGITAL ADS
Flight dates: 3/12, 3/26, 4/9, 4/23, 5/28, 6/11, 6/25

Guaranteed Ride Home



SPRING GRH WTOP NATIVE CONTENT
Flight dates: 3/19, 4/18, 5/30

Guaranteed Ride Home



SPRING GRH TRANSIT ADS
Flight dates through June 2019

Guaranteed Ride Home



RESULTS TO DATE

WTOP

618,169
Impressions

332
Engagements

25,694
Page Views

Guaranteed Ride Home



SUMMER GRH POSTCARD
June 2019

Guaranteed Ride Home



GRH SPRING FY19 
BALTIMORE REGION 
MEDIA BUDGET (NET)

Baltimore Radio $22,295.50

Facebook $1,350.00

YouTube $1,350.00

Total Paid Media: $24,995.50

Campaign Live February 18 – June 30, 2019

Guaranteed Ride Home



SPRING GRH BALTIMORE MEDIA
Flight dates: 2/18, 3/4, 3/18, 4/1, 4/15, 5/27, 6/10, 6/24

Guaranteed Ride Home



GRH REWARDS SPONSORSHIPS

Guaranteed Ride Home



CarpoolNow Mobile App



CarpoolNow

STRATEGY

 Encourage downloads of the CarpoolNow app 
(more than 3,600 as of June 3)

 Promote driver benefits and encourage driver 
sign-ups

 Hold pop-up events in DC, MD, and VA 
promoting the CarpoolNow app



CarpoolNow

CARPOOLNOW APP FY19 MEDIA 
BUDGET (NET)

WTOP $5,000.00

Entercom/WIAD $6,000.00

WFRE/WFMD $4,000.00

Total Paid Media: $15,000.00



CarpoolNow

POP-UP EVENTS
5/8 – Huntington Station Yellow Line 

Street teams spoke to more than 600 commuters 
4:30 – 7:00 pm 



CarpoolNow

POP-UP EVENTS
5/14 – Van Dorn Street Station Blue Line

Street teams spoke to more than 400 
commuters 4:30 – 7:00 pm



CarpoolNow

WTOP NATIVE CONTENT
Live Date: 5/21



CarpoolNow

POP-UP EVENTS
5/22 – Urbana Park & Ride Lot, Frederick, MD

https://www.facebook.com/watch/?v=2666621713564326


CarpoolNow

POP-UP EVENTS
National Capital BBQ Battle, Washington, DC



CarpoolNow

RADIO SPOTS
Flight dates: 5/6, 5/13, 5/20


15.386043




Other

28.055683





CarpoolNow

FACEBOOK POSTS



Flextime Rewards



Newsletter

STRATEGY

 Target current SOV drivers along specific 
bottle-neck corridors; employers

 Raise awareness of the incentive program to 
encourage participation

Campaign Live: May 28 – June 30

Flextime Rewards



Newsletter

FLEXTIME REWARDS FY19 MEDIA 
BUDGET (NET)

Flextime Rewards

WTOP $14,500.00

Social Media $500.00

Total Paid Media: $15,000.00



Newsletter

POSTCARD
Flextime Rewards



Newsletter

SOCIAL MEDIA
Flextime Rewards



NewsletterFlextime Rewards

WTOP.COM BANNER ADS



Bike to Work Day



STRATEGY

 Promote bicycling as a viable 
alternative commute mode

 Build regional participation

 Engage employers and 
organizations

Bike to Work Day



BIKE TO WORK DAY PROCLAMATION 

Bike to Work Day

Signed April 17, 2019. Kelly Russell (Frederick Board of Aldermen and TBP Vice Chairman); 
Martin Nohe (Prince William Board of County Supervisors and TPB Chairman); Colin Browne 

(Washington Area Bicyclist Association Communications Director); and Henry Dunbar 
(BikeArlington Program Director and Bike to Work Day Committee Chairman). 



BIKE TO WORK DAY 2019 SPONSORS

Bike to Work Day

$50,700 in cash 26 Sponsors $21,450 in-kind



POSTER

Bike to Work Day



RACK CARD

Bike to Work Day



PIT STOP BANNER

Bike to Work Day



T-SHIRT

Bike to Work Day



Bike to Work Day

WEBSITE



BIKE TO WORK DAY FY19 MEDIA 
BUDGET (NET)

iHeart Radio $33,532.50

Spotify $495.00

WJFK $8,478.75

Pandora $15,000.00

WTOP $1,500.00

Social Media $990.00

Total Paid Media: $59,996.25



BIKE TO WORK DAY RADIO 

Bike to Work Day


null, track 1

2019

31.425556





SPOTIFY & PANDORA

Bike to Work Day



DIGITAL ADS

Bike to Work Day



WTOP NATIVE CONTENT

Bike to Work Day



SOCIAL MEDIA

Bike to Work Day



Bike to Work Day

WTOP

339,249
Impressions

7,946
Page Views

PAID MEDIA RESULTS

Pandora Key
Influencers

1,367,812
Impressions

5,961
Clicks

18
Posts

38,000 
Impressions



EARNED MEDIA

Bike to Work Day



RESULTS

Bike to Work Day

17,274 17,904
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3.6% increase 
over 2018



Employer Recognition Awards



FY19 STRATEGY & MEDIA BUDGET (NET) 

• Recognize employers who deliver outstanding and 
measurable commuter benefits and/or telework programs

• Allow for organizations who share brand values to align 
with Commuter Connections

MEDIA BUDGET

Employer Recognition Awards 2019

Wall Street Journal $7,448.51
¼ page color ad June 24, 
plus smaller companion B/W ad June 26. 

Total Paid Media: $7,448.51



INVITATION

Employer Recognition Awards 2019



PROGRAM BOOKLET

Employer Recognition Awards 2019



GIVEAWAY ITEM

Employer Recognition Awards 2019



PODIUM SIGN

Employer Recognition Awards 2019



SCHEDULE

JAN Email blast to level 3 & 4 employers in database
FEB Nomination period ends
MAR     Selection Committee meeting
APR Develop invitations and podium sign. Order giveaways and trophies
MAY Develop program booklet, coordinate video production and media buy
JUN     Finalize materials and write speaker remarks  
JUN Awards ceremony and press release June 21
JUN     Wall St. Journal ad June 24, companion ad June 26

20
19

Employer Recognition Awards Ceremony
The National Press Club

Employer Recognition Awards 2019



Newsletter



OBJECTIVES & STRATEGY

• Report on relevant TDM news

• Promote Commuter Connections services and special events

• Print Publication and E-Newsletter reaches

o Employer Transportation Coordinators

o Committee members

o Other TDM stakeholders

o Federal ETC’s (w/insert)

Newsletter



Spring Newsletter

Newsletter



Spring e-Newsletter

Newsletter



LOOKING AHEAD

Spring Campaign 

CarpoolNow

Flextime Rewards

Employer Recognition Awards Event

Summer Newsletter

IncenTrip

Car Free Day

Thru June 2019

Thru June 2019

Thru June 2019

June 2019

July 2019

July 2019

September 2019



Q & A
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