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Affordable Housing

Public Education Campaign Subcommittee
June 11, 2003
The public education campaign subcommittee met to discuss progress to date and outreach to other organizations.  The subcommittee reviewed the comments to the concept outline and COG staff will revise to include statistics.  This outline will be used to frame the campaign as well as outreach to other organizations.

Members of the subcommittee reported on contacts they made with other organizations that are interested in affordable (workforce) housing issues.  Richard Taylor, Virginia Housing Development Authority (VHDA) reported that his agency is developing a campaign to put a face on workforce housing.  VHDA is meeting June 18 to select a public relations firm to develop the campaign.  VHDA will survey (initial and follow up) what impact the campaign will have on a test community, Charlottesville.  The campaign will use ads, public service announcements, and other media to convey the message.  VHDA is partnering with Fannie Mae, LISC, SunTrust Banks, HOME, Community Housing Partnership, Federal Home Loan Bank, and others.  VHDA is interested in partnering with our effort, and Leslie Steen will contact Maryland’s Department of Housing and Community Development to gauge its interest in joining our group as well.

Leslie Steen contacted Al Eisenberg, Board of Trade, regarding a joint effort with the Board of Trade’s affordable housing task force.  The Board of Trade is interested in partnering with our group and a joint meeting could take place in July.

Fairfax County Department of Housing and Community Development created a marketing campaign that included a video.  The video has been shown on the Fairfax County cable station and other venues.  It may be possible to use excerpts from the video and apply them to the regional campaign.  Subcommittee members will view the video at the next meeting and see how it could apply.

Budget – COG staff contacted HousingMinnesota and the State of Maine regarding their campaigns.  HousingMinnesota receive an initial $600,000 grant to develop the campaign and has budgeted $200,000 each year after the launch.  Maine produced a 15-minute video that cost $15,000, plus $5,000 for a consultant.  COG will contact HousingMinnesota and Maine to see if we could buy their campaigns to use in this area.

Next steps:

1. Joint meeting with the Board of Trade

2. Next subcommittee meeting: July 9, 2003 at 8:30 a.m. DTP Conference Room

3. Contact other organizations

	Member
	Contact

	Paula Sampson
	Northern Virginia Building Industry Association

A-HOME

	Stacy Silber
	Maryland Building Industry Association

	Leslie Steen
	Maryland DHCD

Montgomery County Chamber of Commerce

	Sharon Suarez
	Housing Opportunities Commission

Montgomery County DHCA

	Richard Taylor
	Virginia Chamber of Commerce
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